[bookmark: _GoBack]Table 1. Key elements or principles established for virtual/digital ethnography Based on a translation/adaptation and synthesis of Hine (2015, pp 87-88) and Pink et al. (2016, pp. 36-47).  
	Hine postulates
	Pink et al. postulates

	A holistic approach to ethnography need not imply that there is a pre-existing field site to be comprehensively known. Instead, the holistic approach produces the ethnographer’s openness to unanticipated aspects 
of meaning-making, and to the emergence of forms of connection and boundary not anticipated at the outset of the study. A holistic approach entails the ethnographer taking an exploratory attitude to understanding how activities make sense to those engaged in them. 
	Multiplicity: There is more than one way to engage with the digital. Digital ethnography may vary according to the research question and the challenges to which the research is responding. Sometimes it is guided by specific theoretical 
frameworks connected to an academic discipline; at other times it is guided by the needs and interests of the funding organizations or participants. So each project will make ethnography evolve and adapt in different ways.

	The field is a fluid and emergent construct. Field sites are rarely contained wholly within either online or offline space, and also build in a 
consciousness of what might be thought of as different scales of analysis, encompassing both “the Internet” as a notable and topical cultural object 
and as it is manifested in disaggregated form in specific local instances of use which might, or might not be labeled as “the Internet.” 
	It is not focused on the digital: in a digital ethnography we should not focus our attention on the digital media themselves, but on what occurs within them. We therefore use them as another part of the environment, in which there is a community that engages in everyday activities. Digital ethnography should also not take as a premise the use of certain digital methods; instead, this use must always be designed and developed specifically for the research questions that arise in each project.

	The Internet can be taken as multiplicity embedded in diverse frames of activity and meaning-making. Taking this multiple embedding seriously encourages an open approach to the identification of field sites, focused on exploring connections and discontinuities as they emerge rather than assuming the existence of boundaries, and adopting various means of visualizing and moving through the field.
	Open: Digital ethnography is an open-ended and not limited method. And it is not finite, but process-based. In turn it is hybrid and flexible, because it is open to influences from other disciplines, the specific requirements of outside collaborators, etc.



	The internet is an embodied experience. This aspect of the Internet emphasizes the significance of reflexive and autoethnographic approaches, and of imaginatively observing the significance of actions, making a critically reflexive use of ready-to-hand tools for recording and interpreting actions with due consciousness of the varied social textures that emerge and an awareness of the possibility of learning from all forms and stages of engagement with the field. 
	Reflexivity: can be defined as the forms in which ethnographers produce knowledge through encounters with other people and things. It is therefore related to the subjective sphere of research encounters and with the explicatory nature of ethnographic writing as a useful route to produce knowledge.


	The Internet is both a mundane and a topicalized everyday experience: ethnography for the Internet can usefully consider both forms of discourse, 
exploring connections and disconnects between policy and practices, mass media portrayals, and everyday experiences.  Ethnographers can use the everyday Internet to interrogate the topicalized Internet and vice versa, 
and make use of the archived past to interrogate the present, adopting a stranger perspective that considers how current conditions could be 
otherwise. 
	Unorthodox: in the sense that digital ethnography requires alternative and more post-modern forms of communication. It allows us to go beyond academia and the different disciplines, beyond the standard written production of academic knowledge. It is based on the need to transmit the sensory, visual etc. content of this new digital context. Examples of this include websites, blogs, flyers, YouTube, etc.

	Ethnographers should expect multiplicity: there is not just one internet, not just one experience of online phenomena.  Instead, we will find diverse practices of  meaning-making around a fragmented Internet which is device dependent, culturally embedded, constantly developing, and consists of multiple platforms. We will therefore need multiple ethnographies for the Internet and multiple ways of forging research objects from fragmented phenomena. 
	

	Ethnographers should expect uncertainty: without the prospect of a comprehensive account of a singular reality, we will be faced with constructing accounts that are not necessarily verifiable in standard terms of objectivity. Just as participants live with uncertainty about how 
various aspects of existence ultimately line up and inform one another, so must ethnographers.
	

	Ethnographers must take responsibility for their own agency, attempting to build authentic accounts that transcend a self-indulgent reporting of a 
personal itinerary yet are demonstrably conscious of the extent to which the ethnographer creates an ethnography out of an array of possible cultural strands that could have been followed.
	



Table 2. Difference between the theoretical focus and what was found in the different apps. Own creation



Theoretical focus


Tinder


      Found Focus
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Heterosexual male/female


Homosexual male


Heterosexual male/female
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Bisexual


Heterocurious
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Homosexual male/female
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Heterocurious
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Homosexual male
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